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TABLE 1
Example SPC Business Models and Performance-Measurement System

Type 1. Social Service Performance

An example of this type of SE is a company that provides healthcare services for the vulnerable. The
SE has a social aim of providing medical services of the same quality as those of ordinary clinics, either
for free or at discounted prices. Social service performance of the SE is measured based on the monetary
benefits that vulnerable groups receive from the SE. Detailed measurement is described in the following
table.

Social Frequency of Final
. Market  Discounted quency (uncompensated)
Service . . benefit per provision per .
price SE price . Service
unit year
performances

Discounted medical "
fee for the vulnerable $60 $20 $40 300 §20.000
Free health checkup $150 $0 $150 30 $4.500

for the vulnerable
Total $24.500

*Final social performance is calculated as ($60 - $20) x 500 times = $20,000.

Type 2. Employment Performance

An example of this type of SE is a firm that employs socially vulnerable people and contributes to their
income by offering them a competitive salary. Annual employment performance for an individual
employee is calculated as (Average monthly salary — Income before employed by the SE) multiplied by
12 months.

FME ML (2022)
Social Performance Incentives in Mission Driven firms

Type 3. Environment Performance

Case 1. Resource Saving through Recyeling

The first example of this SE type uses recycled materials to produce bicyele saddles. The SE replaces
input materials with recyvcled synthetic resin and aluminum. The market for recycled synthetic resin is
not competitive, but the market for recycled aluminum accounts for 30% of the whole aluminum
industry, and other for-profit firms also use the recycled aluminum.

Originally Per-unit cost Replacing pmﬁ:dm' :uncugi;:::saled]
Product (Q) used material ut‘nrlg:!na[ material original with Environment
material ! .
recveled material performance
. Leather S0.8 Recycled 100% 5800*
Bicyele synthetie resin
saddle Recveled
(1.000 units)  Aluminum 4.8 seak e 80% $3.840%*
aluminum

Total Monthly Benchmark Total External Final
Type of . employment . (uncompensated)
employee  salary in monthly funding on
employees . benefit Employment
s SE income* . employment
(annualized) performance
Elderly 4 $1,600 $990 $29,280%*
Low-income 1 $1,850 $1,220 $7.560 Government
i I Subsidy
Intellectually
disabled 1 $1,300 $68 $14,784
Total $51,624 $20,000%* $31,624

*In this case, benchmark income is defined as monthly income before employment by the SE (e.g., government
grants or salary paid by the former employer).

**For example, $29,280 is calculated by ($1,600 - $990) x 12 months x 4 employees = $29,280.
***Government subsidy of $20,000 is excluded from the final social performance, since $20,000 is already
compensated by the government.

*(50.8 = 1000 unins) = 1009 replacement ratio = 5800,
*(34.8 = 1,000 units) = 80% replacement ratio = 53 840,

Cuase 2. Pollution Reduction through Eco-Friendly Manufacturing Process

The second example of this SE type uses corn fabric to produce t-shirts. During the production process,
corn fabric consumes only about 30% as much fossil fuel as polyester fabric does. Corn farms utilize
much less pesticide than cotton farms do. And corn fabric is easily biodegraded in one vear when buried,
As the SE replaces polyester fabric with corn fabric, environmental pollution is reduced accordingly.

Reduction in Flnal
Product (Q) Criginally Per-unit cost of Replacing ollutant during (uncompensated)
wsed material - onginal material material P sduction £ Environment
pre performance
Polyester o _
Fabric 50.6 Com Fabric ~[© ¢ sdetion in $2,100°
T-shirts (5000 units) : SaL
{7,000 units . ; L
Cotton Fabric S 0% reduction in -
(2,000 units) 1.2 Corn Fabric pesticides 1,200

*(30.6 = 5,000 units) = T0%% replacement ratio = 52,100,
#2512 = 2000 units) = 30% replacement ratio = 51,200,
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TABLE 2
Sample Selection

Panel A. Number of Observations by Plan-Participation Year

Year 2014 2015 2016 2017 2018 2019*
Entry Year=2015 44 44 44 44 44 39
Entry Year=2016 50 50 50 50 45
Entry Year=2017 36 36 36 36
Entry Year=2018 58 58 57
Entry Year=2019 34 34
Total 889

*Some of the participant firms that entered during 2014-2018 (11 firms) left the program due to shutting down

or voluntary exit.

Panel B. Sample Selection Procedure

All firm-year observations from 2014 to 2019 889
Less observations missing data on financial variables (64)
Less observations missing data on firm age (6)
Less observations missing data on social performance (61)
Less singleton observations (19)

Sample to Test H1 739 (186 firms)
Less firms with less than three observations during participation (81)

Sample to Test H2 671 (152 firms)
Less observations missing data on survey (81)
Less observations with top-executive turnover during the sample period (105)

Sample to Test H3 553 (142 firms)
Less firms whose CEQOs and employees do not agree upon how to use (37)
incentive payments

Sample to Test H4 and HS 516 (132 firms)

Final Sample (H2, H3, H4 and H5)

462 (105 firms) 2




FME ML (2022)
Social Performance Incentives in Mission Driven firms

V. =
4.2 SPC T2 Eo| SE0) [3t M2 4.3 S48

O [H1], [H3], [H4], [HB] : Social_Outcome/Sales
2020.7. ZAKHIBXHE & * Social_ Outcome : SPC Afs|A 7iX| - =™ A AEIZ S
=7olil 45t SEQ| AH7E A=A 7HA|

» L= SE CEO/ 20| SEol=S 2+
- SFted, SN SA|, AlRE SHl S

=1

O 3Af| d2ZAt S B0 ERet AfmE B5F Eefoll =

TN OAQ} O[H2] : Ol/Sales

ot HE ot - Ol : gR0|e=

o ANEO|| Al2lA HHA 2k 80| Tt 2= et « QU SS(HREAZ, 7222 = Qlot 2 X2
091 X vs. 7 || AfHY| 2k= , _ _ _ L
VI A5 (B2 AFS0 25 XO0|2A 251 2161 Social Outcome?t Ol=

2tk Sgles2 M- A H



\i HIHZ _ . ZIME. ML (2022),
- O Hio Social Performance Incentives in M/.S‘S/O/? Driven firms

4.4 9HHS

O QMIE|E S 1} = [H1] O &s¥7Isd
« SPC_1st Year - SPC_bst_ Year - A7 22 O ARE 7K S5 S0 %Qléff
- S Q) O|MAL O] 2F A0 Ate|A K| @ Ar=l& 7|0 285 71X 200 S2lok=
« SPC_Tenure ® SPC ZHAIARI0| SEAL7|H0| H=e! Mil 7f7_<|§
- FMHa, QIMEE 2t = HefolA Eafol=
« TEE BAS Soff ofLe] 201 ME
Ood o-l Ql-kl [H2]
MM 7ER (2 A Fap 7He| 7| 5 AEAl O MM SH|
— Social_Outcome}t Ol 7+ IL| 0 AEA|4 - HIZRIGIX| 242 eSS Of|eoll Kol WSSt
« 18 2 SHARS SEHCE ALZAH|A 2 XA &S FAIN i} 78S & Al 22 2ot [ E|
Pt =2 « A5 25 (O g 232 0|R2 oilok=X| (E
@ HRMA[AEBIO| Fupr |2 QIMIEIEE LU Aok= M
O Al HIHA9| O £=5{X} @ SAXO| HFEHAN HEMS AESt= B
*CEO 42 L= & - T2 243 Sof ot QoI MH

« B AJE 2382 QI3 THER HIZ 50% O - 1
Q|2 HIIA X0 R 1 0




B NN NN IECE AT N .

4.4 SHH~ (A

nx
I

O M3 X

- QNS RERHT BRE HIXES BoH=C| S0
Sl 2oty SHE Tt

42 2R
D RIS MBI ZIRLO) A KBS UTH= B
@ Z0| 5712 2013 T ALY KIS LEGH=
@ TE0IA O[T THS(et HZAE A
@ RIE 2 MHIA0IA O[T THS(

Al SEI0f THS RIS E

+ 2% 242 S5 ofLt| 201 A&

FME ML (2022)
Social Performance Incentives in Mission Driven firms

15



|V, HItH= . ‘ ZIME. ML (2022),
- O Hio Social Performance Incentives in M/SS/O/? Driven firms

4.5 SHH 4.6 71= S4
OAZtEH 7|HEE SHIE Floll 7| P rgE 0t It O [H3]
7|8, A, 2H 2K (Panel A)
o ZXPAL DRSO — ATT 7O
O™REEZ Y 7|2= SA « JHO|Q] - XX}
(Panel B)
O EIIA X7 | MEHO 2 015} LijAlA 27 . Social _Outcome, Sales, Assets, Libabilities= 20 =
s JEENES 7B = RUIAIE B FolALE MEGEX] oo &7Iot= BIH Ol= &4
OfL{olE2= (Panel C
APSEO] T2 7] 2H0f| 2Hok= SES| M| = « SPC7 |1t non—-SPC7 | H| !
QIHEIE gt M Vs JOf & « SPCY|®0| MO = BXZ0[ Ml PV
(Panel D)

« SPC7 |1} non-SPC7 |2 b Y&

X HEH= 216FH 1%0|A] winsorizing

16




ST HAE (2022),

HIHZ . . . — . :
V. e Social Performance Incentives in Mission Driven firms
e

TABLE 3 Panel B, Descriptive Statistics (Pre vs. Post-Entry of SPPC Firms)
Descriptive Statistics Pre-Entry Post-Entry Mean Diff
M Mean  Median  5TD MW Mean  Median  5TD | (Pre-Fost)  1-5um
Panel A. Descriptive Statistics Kales® 159 DI42.86 52202 156674 159 151254 B6997 1748.56) -369.68%** 568
Variable:? N Mean STD Min 25 Modian 075 Max e 159  -43.34  -12.30 19329 159 -71.22 -1647 23494 2789*= 1.99
SPC Tenure 739 184 145 000 100 200  3.00 500 CliBales 159 0.18 — -0.02 049 1159 .18 002 - 046 | 000 004
Social Outcome/Sales 739 033 049 0.00 0.09 0.18 037 334 Social Catcome™ 159 17807 107.09 24515 159 27935 172,13 32737 | -101.28%** .657
Ol/Sales 739 018 0.50 303 017 0.02 0.03 0.28 Social ChicomeSales 159 0.29 018 041 | 159 033 0,20 0.44 =04 -1.56
Asset* 739 1,076.32 131275 2931 22478  568.34 1,387.98 6,490.15 Substdy* 159 56,07 3";’*“2 104651 159 7331 3883 115841 -1725  -1.9
: ’ ’ ’ ’ Asser* 159 69935 35474 97122 159 118953 698.07 1272.00| -490.8*** -725
Z’;’Z rgjee ;gg g:g 3:2(7) 8:8(3) g:gg 8:(6)2 g:gg 325_'5030 Liabilities™* 159 -III]._J}‘J 177.58 60710 159 788.64 35791 967.02 | -378.24%%% .580
Subsidy* 739 8038 15101 000 000 2430 8644 902.67 frlesie 062 060 038 | 159 065 065 037 ] 003 -1.09
Social_Qutcome™ 739 26436 341.97 1.45 62.18  149.00 321.30 2165.29 This table compares descriptive statistics between the pre- and post-entry periods of 159 sample firms that are
Social Outcome/Asset 739  0.53 0.71 0.00 0.10 0.26 0.64 3.79 available with pre-vear observations.
Operating Income* 739 -66.81 23833 -1246.23 -9579  -12.44 3198 47684
Ol/Asset 739 -0.18 044 -2.36 -0.26 -0.03 0.05 0.47 Panel C. Descriptive Statistics (SPC and Non-SPC Firms, Financial Variables Only)
Liabilities* 739 687.55 972.74 8.66 11273 292.62 789.57 5,366.48 S5PC Firms Mon=5PC Firms [ Mean Daft
Sales* 739 1,431.39 1,783.91 40.22 33346 80271 1,705.10 10,736.53 Yariable N Mean S0 STD N Mean  pS0 STD [(Non-SPC - SPC)  t-stat
Social Service Type 739  0.63 0.48 0.00 0.00 1.00 1.00 1.00 Aszer* 412 BO4.6 43511 1000410 1,200 120365 26189 710098  409.05 1.17
Employment_Type 739  0.63 0.48 0.00 0.00 1.00 1.00 1.00 Liahiliries® 412 S08.8 232EE TI251) 1,200 TI0NT 131.00 543455 23087 0&G
Environment Type 739 0.15 035 0.00 0.00 0.00 0.00 1.00 Sales® TOT  1L3T593 T34.08 1,927.02 3006 1,352.63 556,68 2,396.05 =23.31 .25
Community_Type 739 035 0.48 0.00 0.00 0.00 1.00 1.00 " a7 <7314 <1725 24160 3006 {178 350 |T4.E88 T2 3G0ee 0.52
Measurability (Untransformed) 553 0.00 100 352  -072 030 110 171 ﬁ‘;’;{l ]‘]"]f;] KM;TW - 625 500 4453006 645 500  4.6] 0.20 1.09
Measurability 553 3.52 1.00 0.00 2.81 3.83 4.62 5.23 This table compares descriptive statistics between our sample firms and non-SPC firms. Information on asset
Beneficiary_Mission 516 0.00 1.00 -2.42 -0.55 0.07 0.67 272 and liabilities of non=5PC firms is available on the povernment reporting svstem only until 2017; hence, we
Formal_Controls (Untransformed) 516  2.42 1.00 0.00 1.87 2.49 3.09 5.14 compare the descriptives of Assed and Liabilitics during 2014-2017,
Formal Controls 516 0.00 1.00 -2.97 -0.67 0.02 0.68 2.05
Social_Controls (Untransformed) 516 2.97 1.00 0.00 2.31 2.99 3.66 5.03 Panel D, Top 5 Most Frequent Industries in SPC and Non-SPC Firms
Social _Controls 516 0.55 1.45 -3.57 -0.26 0.53 1.42 4.63 SPC Firms Mon=SPC Firms
Emphasis on Social 516 0.00 1.00 -3.66 -0.83 0.24 1.06 1.65 Industry Percentage Industry Percentage
*In million Korean Won. 1 Manufaciuring 6.6 Manufaciuring I8.08
I Wholesale and retail trade 1104 Business facilities management and [2.67
business support services
3 Human health and social work 11.04  Wholesale and retail trade 11.14
activities
4  Eduecation 10,92 Eduecation 1023
5  Information and communication 10,54 Ans, sports and recreation relaed 14
Services 17
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TABLE 4 Panel C. Pearson Correlation CoefTicients (Sample for H3, H4 and H5, N=516)
Pearson Correlation Matrices L S T ) T =) T T v O - e s I L ey
(1) 3PC Tenure 1000
Panel A. Pearson Correlation Coefficients (Sample for H1, N=739)
(1) (2) (3) (4) (5) (6) (2} Secial Owicome/Safes | 0080 1.000
(1) SPC Tenure 1.000 0,068
(4) Formal Controls 0035 0031 1.000
(2) Social Outcome/Sales 0.060 1.000 (.425 0485
0.101 (3) Sociol Controls 0050 0,050 -0.044 1,000
(3) LogAsset 0.277 -0.233 1.000 0,253 0001 0315
<.0001 <.0001 (6) Measurabiline 0,054 0.008 0.123 0.077 1000
(4) LogFirmAge 0.470 -0.029 0.383 1.000 0219 0863 0005 0.080
<.0001 0.427 <.0001 (7) Beneficiary Mission 0036 00533 20,113 0,133 0038 1.000
(5) Leverage 0.015 -0.084 -0.134 -0.122 1.000 0417 0227 0011 0.002 0383
0.692 0.023 0.000 0.001 (8) LogAsset 0.285 -0.184 0.235 -0.020 0070 0064 1.000
(6) LogSubsidy 0.174 -0.027 0.131 0.109 -0.109 1.000 <.0001 <.0001 <0001 0.657 0.111 0.146
<0001 0.463 0.000 0.003 0.003 (9) Logkirmdze 0456 0038 <0111 0013 <0015 0121 0351 1.000
<0001 0385 0001 0,762 0728 0.006 <0001

This table reports Pearson correlation coefficients among variables and p-values. Bolded values are significant

at the 5% level (two-tailed). {10y Leverage 0005 0,115 -0.041 -0.008 0,022 20011 0072 0,155 1.000
0908 0,009 0356 0864 0615 0807 0102 0,000
Panel B. Pearson Correlation Coefficients (Sample for H2, N=671) (11} LagSnbsidy 182 -0.049 0082 -0.025 0155 0082 0171 0135 -0.154  1.000
(1) (2) (3) (4) (5) (6) (7) = (001 0267 0062 05375 0000 0064<00001 0002 0000
(1) SPC Tenure 1.000 This table reports Pearson correlation coefficients among variables and p-values, Bolded values are sigmificant
al the 3% level (two-tailed).
(2) Ol/Sales 0.056 1.000
0.147
(3) Task_Complementarity 0.033 0.138 1.000
0.389 0.000
(4) LogAsset 0.277 0.112 0.028 1.000
<.0001 0.004 0.472
(5) LogFirmAge 0.480 0.111 0.025 0.405 1.000
<.0001 0.004 0.526  <.0001
(6) Leverage 0.022  -0.143 0.026  -0.143  -0.107 1.000
0.576 0.000 0.498 0.000 0.006
(7) LogSubsidy 0.178  -0.016 0.005 0.148 0.141  -0.124 1.000
<.0001 0.684 0.891 0.000 0.000 0.001
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AIXLOIS AlZ=X74
V. S HASE4
5.1 52
O SPC £0iQ} AFS|X 71x| Ll oL g in
[H1] [H2]
« SPC_15t Year2] Al « SPC =272 =RJ0[ Arel& 71K |2F RiFA g1t 19
' SPC £H04 & st MUET ARSI 7HR| X}O| BFE2E0] O 2 SEOM MFA a2t S AR
(HE=EA| 0] A= (S OIS 0] U0l 0=

- _ . » SPC_Tenure x Task_Complementality2| A==~}
® Al‘&lx-l 7|'I|O'” O:Io Dljél _JI\_ %Ikt Allj_l-tﬂ% 7|%§g %I:(+)9_| ﬂ.o |_7q| 7_| O:”x
=0

Social Outcome/Salesi: = aoSPC _ Ist Yeari: + a1SPC _2nd Yeari: + a2SPC_ Sﬁd_}’ eqarit
+ o3SPC _ 4th Year;: + 04SPC _5th_Year;; + asLogAssets;; T asLogAge;
+ azLeverage;; + asLogSubsidy;; + Firm Fixed Effects + &;; (1)

Ol/Sales;: = 0pSPC _ Tenure;; + a1SPC _ Tenure > Task Complementarity;;
+ axlogAssets;; + asLogAge;: + asleverage;; + as LogSubsidy;

+ Firm Fixed Effects + eit (2)
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O SPC Z0{et Afe|X 7ix|
[H3]
° iIﬁj%AélOl _I__|A7 FO O

« BGAL 7| R9] AtelM ZER| S780| Hef
SEO|IA A2l HIHAL| @ ).“i'EI_RJ-f =
Aoz =

— SPC_Tenure x Measurability(a:1)01| CHet A

Oll-&

+ Firm Fixed Effects + &t

5P ()0l 22 7 2102
Social Outcome/Sales;: = 0oSPC _ Tenure;s + aiSPC _ Tenure = Measurability:;
+ a:LogAssets;: + azLogAge;: + asLeverage;; T asLogSubsidy;;
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5.1 M=03% (H&)

O ZXIEH| MeHo| XX S 1} « SPC_Tenure x Formal_Controls(a1)2] Al4==
Veneficient_Mission=02] ot E=0A F2lolAl 2
e /A AC=E K1Y

« SPC_Tenure x Formal_Controls(a1)2] Al4==
Veneficient_Mission=12] o} H=UHA FlofH 22
e /A AC=Z oY

[H4] [H5]

« A& HHAS @ 72 EHA0| 2&Zoldi= 7 |Y
@ Are|M AFH b0 Xl = 7Pl = 1=

* SPC_Tenure : Afa|X HIHAS| OIMIEEH 211 ZFXK|

* Formal_Control, Social_Control : EX|{H

« SPC_Tenure x Formal_Controls(a1)01| CHSt Al%=
AN EXIE AR T2) SPC_Tenure?t
Social_Outcome/SalesOi| O|X|= E117t HEA
Holol=X| HA

 SPC_Tenure x Social_Controls(a:2)X| CHSH Al%=
A2 SH|O| O 2l M2 QVAIE|E Al=le| gup/t

HEAN Halol=X| HA

’

« SPC_Tenure x Social_Controls(a2)2] A==
Veneficient_Mission=02] ot H=0A RlokH 22
e /HE AC=Z oY

« SPC_Tenure x Social_Controls(a2)2] A==
Veneficient_Mission=12| ol¢|HE=0|A] RlolAH &2
e /AR ACZ iy

Social Outcome/Salesir = aoSPC _ Tenureir + a1SPC _ Tenure>* Formal Controlsit
+ 02SPC _ Tenure> Social Controls;: + a:LogAssets;: + asLogAge;;

+ asLeverage;; + asLogSubsidy;; + Firm Fixed Effects + &;; (4)
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[H3] [H4] [H5)]
*al,a2,a3, 04, a5= 44 7oet S, ¥, 5, 5 €=
Ol

Social Outcome/Salesi: = aoSPC _Tenurei: + a1 SPC_ Tenure > Measurabilityis
+ 02SPC _ Tenure> Formal Controls;;
+ a3 SPC_ Tenure> Formal Controls;; * Beneficiary Mission;
+ a4SPC _ Tenure> Social Controls;;
+ a5 SPC_ Tenure> Social Controlsi: * Beneficiary Mission;
+ a5 SPC_ Tenure> Beneficiary Mission;
+ a7 SPC_ Tenure>= Task Complementarityv;:

+ as LogAssets;: T aoLogAge;: T ajiLeverage;
+ ai2LogSubsidyi: + Firm Fixed Effects + ei

(5)
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AN

TARILE S
Social and Financial Performance after Introdaction of Social Performance Inecntives
Ly (2} i3h i) (5h LRE}]
Diep war:
Soacial Chvrconres Srfes LN Fales LA A xses LN Fales
ST e Year 0nnsa =0 g
(1.5 i-1.39)
S Tad Year L 1x== =0 An22
(25T (-4
ST el Year N R kT
(260 (0, 255
ST dek Year (L ]T3e= LT L
(2. 290 ATy
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(2.9%) (R Ty
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1327 {347 (222
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TABLE 7

Change of Social and Financial Performance after Introduction of Social Performance

Incentives

Panel A. Descriptive Statistics for Change Models

FME ML (2022)
Social Performance Incentives in Mission Driven firms

Panel B. Social and Financial Performance in Pre- vs. Post-Plan Period

Variable N Mean Min p25 Median p75 Max  STD
Pre vs. Post-Plan Performance (H1)
Post-Plan 169 0.51 0.00 0.00 1.00 1.00 1.00 0.50
P Social Outcome/Sales 169 036 -0.03 0.08 0.16 0.31 448 0.68
P Ol/Sales 169 -0.15 -251 -020 -0.03 0.02 0.35 0.36
P LogAsset 169  20.10 1696 1930 20.22 21.00 2258 1.20
P Leverage 169 0.65 0.01 0.40 0.65 0.80 2.68 0.41
P LogSubsidy 169 13.38 0.00 885 17.37 1836 20.68 7.53
Change Model (H2, N=78)
AOI/Sales 78 0.09 -0.99 -0.05 0.00 0.12 2.61 0.43
Task Complementarity 78 -0.03 -097 -046 -0.08 0.40 0.97 0.52
ALogAsset 78 0.73  -1.26 0.15 0.55 1.32 3.90 0.96
ALogFirmAge 78 0.59 0.17 0.40 0.53 0.69 1.50 0.28
ALeverage 78 0.12 -2.19 -0.08 0.05 0.23 4.72 0.67
ALogSubsidy 78 098 -18.98 -2.18 0.00 220 20.68 10.47
Change Model (H3 — H5, N=51)
ASocial Outcome/Sales 51 0.09 -191 -0.02 0.04 0.09 2.66 0.61
ALogAsset 51 0.84 -0.78 0.16 0.61 1.46 3.27 0.88
ALogFirmAge 51 0.59 0.13 0.46 0.56 0.69 1.50 0.25
ALeverage 51 0.01 -1.84 -0.08 0.04 0.21 0.73 0.38
ALogSubsidy 51 -0.10 -18.66  -2.06 0.00 1.53 1995 9.58
Beneficiary Mission 51 0.80 0.00 1.00 1.00 1.00 1.00 0.40
Social Controls 51 3.12 0.01 2.55 3.07 3.93 4.68 1.04
Formal Controls 51 2.35 0.00 1.52 2.55 2.98 5.14 1.06
Measurability 51 3.78 2.23 3.30 3.90 4.72 5.31 0.89

(1) (2)
VARIABLES P Social (hwvcome/Sales PoAlG odiSales
Post Plan 0.23(%** 0.041
(2.80) (0.75)
P LogAsset 0,1 Tipes 0, 1k
(-2.24) (2.98)
P LogFirmAge 0.076 -(.022
(0,76) (-0.43)
P Leverage (), 204%# <[, 24p%%*
i-2.62) (-3.61)
P LogSubsidy -0.008 -0.006%*
(=0.94) (-2.12)
Caoisiaint JEIO*E =] . BOp*es
(2.44) {-2.97)
5.E. Clustered By Firm By Firm
Observations 169 165
R-squared 0,104 0,225

Panel A presents descriptive statistics for variables used in analyses in Panel B and C.

We present t-statistics in parentheses. *, **, and *** correspond to 10 percent, 5 percent, and 1 percent significance
levels (two-tailed), respectively. Posi-Plan is an indicator variable that takes on 0 if the observation belongs to
pre=entry period, 10 the observation belongs 1o third-to-last vear penod. * Sociel OwicomeSales s
Social ChteomeSalexs in the pre-entry period of Posr Plarr=0 and average Socigd CricomeSales during the third
vear and thereafier if Post Plan=1, Likewise, P O5Sales is (08ales in pre-entey (3™ year and after) period.
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