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EFEHAIE JIXID SHOI= 2018 & AB0t] Y=XE SHH2E ASOH= 2

Table 2. Result of factor and reliability analysis of ESG

ESG Factor Eigen- Variance Cronbach’s

_Avmting value (%) g~

Environmental Efforts to deliver overall eco-fniendly products 841 2364 26266 804
Energy Saving Efforts to Reduce Greenhouse Gas 800 0 50| Ak 0 60|A|-
Efforts to reduce water, waste, and waste J67 ’ < /7~ \ . =
| — = n
Social Compliance with customer data protection and privacy 3511 39013 873

& Fair competition, anti-corruption and responsible tax
Governance payvment implementation
A fair deal with a business partner 734
Participation in commumity contribution and activities 731
Safety priorities for workers 725
Transparent management 653
KMO: 898, '=851.144_ df=36. p=.000 N
st ANS|, Mu{dA HaSol st MNES HEsly| 9ol RUEAS AAHHASH,
FM 24 (principal component analysis) 2| tHI 2| WA (varimax) &3 dUYA oz &5
ol F&o| 7|&2 17al(eigen value)10l4t, 2l MY X[0.4 0|4 E 7|FE2 2 sIR2H, 244 Iy F
el LA Lt =el2 2/5+01 Cronbach's alpha A& M A5 S.
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4-2.)td 438 FC MEld X EHSdY E4 1 2) AIE A ASEHSY X UET &
Table 3. Results of confirmative factor analysis and reliability analysis 0.50| Al

Constructs Measurement variables 60 | /\[.O 50 | /.D.\O | AL ;"'ﬂ-::fir t-value
/-k oqding

Social & Governance(SG{(Cronbach's a=. 3?:9(%'5— 610, JCCR=.903)\ [\

5G 1 Compliance \Mp tection a 1Vacy 737 fixed

5G 2 Fair competition, anti-corruption and responsible T3X payment mmplementation 791 11.059%*#

5G 3 A farr deal with a business partner 708 9 8GT***

SG 4 Participation in community contribution and activities 730 10.181%**

5G 5 Safety priorities for workers TJ11 g gog**®

SG 6 Transpagat-mamagemest,_ ~ \ /~__ \ 720 10.040%**

Environmental(EEY (C ronbach's o= 304‘0.@:}5 633 ) CCR=838))

EE 1 Efforts © 721 fixed

EE 2 Energy saving efforts to reduce greenhouse gas 798 9 RIR***

EE 3 Efforts to reduec—water—waste. was 759 9.52]1%%*

Brand recomnou(BR]GCmub'lcha =823 |AVE=666 QCCR- 888))

BE 1 Feels more man 709 fixed

BR 2 Feeling likable in hotel companies engaged in ESG activities 774 10.798%*#

BE. 3 It 15 more competitive than other hotel companies 734 10.505%**

BR 4 Interested—rrotel-eempapss enga mcrivities 726 10.121%*#

Brand image(BI)((Cronbach's g=824.JAVE=635 JCCR=3874) )

BI 1 Will provs mbsservied 775 fixed

BI 2 Have a familiar image 751 11.121%*#

BI 3 To have an ethical image 698 10.223%*#

BI 4 Reliable _———_ /~ \_ 714 10.494%**

Behavior intention(UU) ((Cronbach's q=886JAVE= 706 |CCR=923))

uuU 1 I think it's MIWM 801 fixed

uu 2 Regardless of the thoughts of the people around me. I will use a hotel that provide} 760 12.005%**
ESG activities.

UuU 3 I will talk positively about hotels that engage mn ESG activities. 813 13.109%**

U 4 I am willing to use hotels that engage in ESG activities when traveling in the future | .774 12.282%*#

Uu 5 I will recommend the hotel that does ESG activities to others. 754 11.885%**

Note: y=400.448(df=199, p=000). GFI=844, NFI=860. RFI=838. IFI=924. TLI=911. CFI=923. RMSEA=.070 \j AIEI M ‘12.

*EEn< 001
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Table 4 Results of discriminant validity & multicollinearity

Variables SG . BR_ Mean SD

SG 1 [.950] 604%* 432%* 3.264 0.676
EE 1 [9135] 381*%* 3.306 0.758
BR 1 [.942] 3.686 0.635
BI 3.590 0.670
919 3.737 0.669

SG: Social & Govemance, EE: Environmental. BR: Brand recogmtion, Bl Brand image, UU: Behavorr mtention
#0001 [ Jis the square root of the mean variance extraction tndex

AWML 2 ABBY ENE LW A Table 459 ZO0l LIELLL
Eggﬁﬁmmvael HE2 gte T ATHMA0| AuMY UL 2 20F
Tt EAE HIZOS OI0] 2 AN = THEEISIAOl UL mOR 2

« 85 ~p<010] LkQ HEEIS Y0l ATk EMEIAS.
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Table 5. Results of the structural model and tests of the hypotheses

H Path H Estimates Standardize S.E. CR. r Results
direction d estimates
H1-1 Environmental -+ Brand image + 0.149 0.150 0.113 1323 0186  Rejected
H1-2 Social & Governance + 0464 (0459) 0.120 3.871C ?“ Accept@)
H2-1 Environmental — Brand recognition + 0.040 ?‘% 0.068 0596 0.551 _ Rejected
H2-2 Social & Govemance + 0.246 0.257 0.080 3.{]6?@:002“ ACCE_EB
H3 Brand image — Behavior intention + 0402 -0.380 0.231 -1.740 0.082 _ Rejected
H4 Brand recognition - Behavior intention ~+ 1300 (1314) 0.247 5310C** Accepted

Note: f =401.751(df=201. p=000). GFI=843, NFI= 860, RFI=839, I[FI=925 TLI=912 CFI=924, RMSEA=069

e 001, **p=.05

ESG Activity

Figure 2. Result of structural equation modeling
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