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Listen to understand, not to respond
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The Interviewer as a Self-Conscious Performer
OIHF & 2AlSH= CIXQ 2| MM = s, CHAL G SO0f CHsh AFEO| O 2] =H| & 2|5 A,

Self-conscious?t =2 8l Of &t

QE|R= Xl tiet= XX Ql oA weto| otL|zl o 5X0| 2= CHetA

[ - =.

Unlike “the spontaneous exchange of views in everyday conversations,” a research interview ”

Is @ conversation that has a structure and a purpose” (Brinkmann & Kvale, 2015, p. 5)
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Types of Interviews

1) Semi-standardized interviews

- 2 S42 ot =X|2t 1 2| elaborate & OX|= HAH 55,

2) Standardized interviews
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3) Unstandardized interview
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Ice breaker

Introduction

Key
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Summary

Wrap-up
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Interviewer Roles and Rapport
. QIE{R CHARIOlS] SN0l YO R HolH £ Yk 2t
7,
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* Rapport building TIPS
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CHefRrete| 2HA| /40 =5 (SHH ¥dd2=2 M 742 O|07| & L=

§9
0jo

=t5l 2 F (Closed-ended Question) ECH= E &l ZF (Open- ended question)

A ?IFe E& (sZ2H0| ot ZH|E = 0|07 | o= & &)

‘Magic Moment’ - ‘Z7d’0|L} 7| &= ®25t= tHof, HiC| > X| S0t €2 S
KA A2 20| M “e27 2f20 =7t Z 2 (Don’t assume. Always ask ‘why’ )

 CHERSE| 2 BIZsHR| 7L SR THOIX| 22 WEOR MK

(Grinnell & Unrau, 2005; Trochim, 2005).

QIR R 2512, QB 7 ELEA LEA Reflection
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AE|R SR

* 1lon1Interview
* Mini- groups Interview (28 2= 33)

* Focus group interview

me ArEES QIR ol A 2Eht=, HESH AL =& MU =2 Z4A AHF
» Stereotyped Users, Extreme Users

* Lead Users



Focus Group Interview



Focus Group Interview

- oA Ble HAS0] SR 2fsl 2 &[0

- QAHFO| oA QI AJZEe| ZH|E slEsl & 5
(Lazar, P204)

. SHAM2 EIIXIEZHo| AT EHE’ O|CL, (Berg, 2009, P84)

d FH=0 o EQ|F St Q7 AEHY (Barbour, 2008 / Berg.P84).
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7H0| = ZHy

» Carefully ordered., Nondirected, - Open-ended, - Focused on specifics, -Personal, Unambiguous
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« The Moderator (/& X}), The Notetaker (7| = Al), The Videographer (H|C|2 27}



Lead users/
Extreme users



Lead Users

« HNSOILE ME[22] 7|5 B SE | 2245 CLhE AHIAHECH ¥ QIASID AA R SHEAMS s YWEHS
-

BABHHA] AT E3
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« 1990HLCH ZEE ALEX}

d

14l (user innovation)= Aol = 12 MIT ZLLieH@ W=7t EElot 7 E.

« OfAl
- AsAH E8|0|FAA-L| 2|E FA - ASAL 3 E2H0[H
- Medicine : A doctor working in a war zone is a lead user for a simplified emergency medical procedure.

- Bicycles : A cyclist planning a trip from London to Tokyo by bike is a lead user for a light and reliable bicycle.
- JOiel, =ofxt S BIAHR! ZHEA| RS2 OFO|C|0fe] =21 0| &[0 & =+ A= 7 A

- AN ftE(E2EE)E UHSH =l SHsHOF T2 CIAIRlE & + US
- 2¢ 50| AT SEES UESH AOotU= AHE
- 530 #X| ZHE =8 = Mg 7|2



= TH Q1 A8 X} (Extreme Users) : 2141 2| 7|2 (Innovation opportunities)

1/3 = ‘average’ people

1/3 = ‘ideal constituents’
(exhibit desirable behaviors)

1/3 = ‘opposite extreme’
(exhibit negative behaviors)

=X 3200E[2 AU HA, Hio]sl AL £



= THH AL X} Q1E{ 7 (Extreme user interview) AFE|
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Discovering patient and caregiver needs
Co-design workshop with patient and family advisors (PFAC)




Generating ideas
Character cards to provoke inclusive solutions
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6. 1 5= 0 Cio o &= SHAlLER?




=H2l e

How can we build a cheap incubator?

02| S5} H . X Eet A AH|O|IE S
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How can we build a cheap incubator?
O|EA StH O Mot AFH[O|EHZ Bt= 5= USSP

How can we keep babies warm?
{2/ ol 0|50} =2| M| =22 7 X = AS?



http://www.slate.com



http://www.slate.com/blogs/the_eye/2013/11/04/embrace_infant_warmer_creative_confidence_by_tom_and_david_kelley.html

Hans Brinker Budget Hotel

Check in

HANS BRINKER BUDGET HOTEL
AMSTERDAM 00 31 20 6220687
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Check our

HANS BRINKER, BUDGET HOTEL .4, ./
AMSTERDAM 00 31 20 6220687 2 fhvy




Sticky Information



The invisible worlds of human consciousness :

thoughts, motivations, purpose, fear, needs, aspirations
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