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Marketing

Branding
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Product
Tool Price
Promotion
Place
Process
Physical evidence
People
Objective M=zto| 1 2k(sales)
Key Word “OlEAH & ATt
Focus A&, B AL




A brand is a name, term, design, symbol or
any other feature that identifies one seller’s gooc
"X XA HF oL MH[AS A'EBS7| Flol or service as distinct from those of other sellers.
A2 E| = THA, 22X}, o| % & oL 2} X =1} 2t = ISO brand standards add that a brand

OlAl S X|Al 9l o|O|X|Q| HBHH|" “is an intangible asset” that is intended

to create “distinctive images and associations

(3 O E=tal) in the minds of stakeholders, thereby
generating economic benefit/values.”
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“The Total Impression of Experience”

pricing products

distribution \ j service

sponsorship name
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promotions

<— advertising
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users / corporate
/ \ identity
other I
associations

company

public reputation

relations

HME QIX

(Brand Awareness)

X|2tEl B3
(Perceived Quality)

HaE oIy

(Brand Association)

I =
Hale SMHE

(Brand Loyalty)

7|Ef ESHE X1
(Other proprietary
brand asset)

HHE X

(Brand Equity)




a
a

as

“L}0|7| 24t H 0] 71, “L{7} 7|7} EOLE = 35 = A0~
L udkal e o Zol” Imp055|ble is nothing.

= _I)Ex-l






ADIDAS

IMPOSSIBLE
IS NOTHING
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Peyton Manning FLASHES of HOPE

a program of & 24]_,8{:

Children's Hospital

Ascension St.Vincent




about partners contact search

24 FLASHES o HOPE

a program of @Y ALSF photographing children  support us

Flashes of Hope is
now a program of
Alex's Lemonade

Stand Foundation

Resources for childhood

cancer families. [MGRE

Some families want information and
resources. Others want to learn how
families, like them, are dealing with a
diagnosis. Still others want to raise
awareness and money for more research.
We have it all right here for you.
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Real Beauty
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"You’re more beautiful than you think."
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Check in Check out
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De BEERS

A DIAMOND IS FOREVER




Teddy Bear effects — emotional bonding
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