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Each dot on this map represents a trade made by one of 1.6 million investors on eToro—10 million trades
in all. The same investors are represented on both the x axis, as traders, and the y axis, as people whose
decisions were copied by other investors. The high density shows a cluster of people copying one another
so much that the same ideas kept recirculating: Investor A followed B, who followed C, who followed A.
Low density shows investors who made their own investment decisions and didn’t copy many others. The
investors in the middle drew ideas from a wide variety of other traders but didn’t follow the herd.
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of traders

SWEET SPOT

Investors balancing the right
amount of others’ ideas and
their own had the best perfor-

mance. They achieved returns

that were 30% higher than T T T
those of the other two groups : &

INVESTORS MAKING TRADES

Pentland 2013. “Beyond the Echo Chamber” Harvard Business Review
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Herd Effect
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Google Culture Should Stay Open | WIRED Case Study: Analysis of Organizational Culture at How to Copy Google's Culture of Success to Bo. Three Things To Learn From Google’s Workplac. Google Culture of Transparency Google: ZX£3} | LinkedIn
wired.com mbaknol.com neilpatel.com entrepreneur.com businessinsider.com krlinkedin.com

Organizational Behavior at Google — Culture of Success.. Google Company Culture Not Doing Too Well? The 8 Cultural Characteristics that make Google 20 Takeaways From Google Innovation Culture | Sur. Everything You Need to Know About Company Cul.

Google's Culture According To Matt Cutts
surveysparrow.com cfe.umich.edu

seroundtable.com medium.com seroundtable.com greatplacetowork.com
Google creates unique culture

> Ve
Latsm

TE3 BA7HOIC) ULIR] PR R0L H 10 Things to Know About Google's Aweso.. 10 Reasons Why Google's Company Cultu.. 4 Great Company Culture Examples to Lea
mobiinside.co.kr huffpost.com tinypulse.com toggl.com

Google creating unique culture Cancel Culture Is Coming For Google | Opini.. 10 Reasons Why Google's Company Culture...
slideshare.net publicnewstime.com tinypulse.com
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o Knowledge, skills, abilities, experience
= A3 & #}E social capital

o Social relationships with others, <1
= =8 A financial capital
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5315 (Homophily)

0 Homophily (<435, 74%)

Sex, gender, race, education
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