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Part 1: 2|9 H4S TUENUE =XH 4

Week 1. Z2| A74: Hx{Qlzf, =X[Q17f?

Wuchty and Uzzi. 2007. “The Increasing Dominance of Teams in the Production of Knowledge.”
Science 316: 1036-1039.

Guimera et al. 2005. “Team Assembly Mechanisms Determine.” Science 308: 697-702.

&<t 2022, "L Fo/HY & Utk "FA G0 HWERJAZDH7]. 215-250. LiH.

Week 2. 152t o Cist M3tE Hof

542 9. 2004 THEDL OFQIFEIQ: 2|7} SR MI|SO| HEN,y HH| 13

Audia, P. G., & Rider, C. I. (2005). A garage and an idea: what more does an entrepreneur
need? California Management Review, 48(1), 6-28.

A2|otA. 2018. TRALZE, AFS|H XA S MIHO| CHSH AtS|SHE DAy Zi pp.7-45.

Collins, R. 2009. The sociology of philosophies. Harvard University Press. Pp.19-53

Week 3. ©¢: 2|42 XIF5t= AtR|H A
Farrell. 2001. “The Life Course of a Circle: The French Impressionists.” from Collaborative Circles:
Friendship Dynamics and Creative Work. Pp.27-67.

Pentland. 2015. "HZXQl AIZIES O{EH HSEH=7ty. pp.49-126. 20| =H| 2|
m Case Study: Z2tA QI (0f&) & MIT Media Lab (¥

Week 4. 2|} =X Cixtel: Fo|X =X 4A|517]
Catmull, E., & Wallace, A. (2014). Creativity, Inc: overcoming the unseen forces that stand in the
way of true inspiration. Random House. Pp.94-155.

oFMH. 2013, FAIQIRIO] S Ohy. 25 HYE =L op. o22lEA
m Case Study: Pixar (0| L|00] 4 Studio)

Week 5. HIEQ|39} ChYA: X|& 7H53t HA
Soda, G., Mannucci, P. V., & Burt, R. S. (2021). Networks, creativity, and time: Staying creative

through brokerage and network rejuvenation. Academy of Management Journal, 64(4), 1164-
1190.

m Case Study: S0 433t TV E2t0F Al2[=

Part2: X|2|X SZta} {4lo| X|H MEfA

Week 6. Cistat ME7F FHEH

DiMaggio, P. 1991. “Constructing an Organizational Field as a Professional Project: U.S. Art Museums, 1920-1940.” Pp.
267-92 in The New Institutionalism in Organizational Analysis,. University of Chicago Press.

O|g%t 2014, P22 O{EA B2 -HISHY +=dXE HEY = UA=7t FESa0|7, 17: 1-16.

O|FA. 2014. "2 ES%t=: HAZ[OM AHHAES[7EX|" TX|A 1t At2ly. OFFHl. 181-225.

m Case Study: 18M|7| 2AEUE HI2F & US AtMuseums



Week 7. #olldE E8|& X[2[H 3

Weiner. 2016. The geography of genius. Chapters 3, 6, 7. (0|2 20| <H || X|&> =5F 9.
=)

Florida. 2012. The Rise of the Creative Class, Revisited. New York, NY: Basic Books. Chapter 10,
“Place Matters,” pp.183-202.

Padgett. 2011. “Transposition and Refunctionality: The Birth of Partnership Systems in Renaissance

Florence,” pp. 168-207. Ch. 6 In The emergence of organizations and markets. Princeton
University Press.

m Case Study: E=2HA & H|AlL}
Week 8. 58 ZdH: 32|00|E|E C|2HE x|+ (LMNT COMPANY CHE)

*kox A 1-7 F FHQE BAE FOAH SMT| (5 HO[X| LHL[) kk x

Week 9. ZHat 4o X|H HEfA (1): sHel At

Saxenian, A., 1990. Regional networks and the resurgence of Silicon Valley. California management
review, 33 (1), pp.89-112.

Sorenson, O. (2017). Regional ecologies of entrepreneurship. Journal of Economic
Geography, 17(5), 959-974.

Fleming, L., & Marx, M. (2006). Managing creativity in small worlds. California management
review, 48(4), 6-27.
m Case Study: Silicon Valley & Boston

Week 10. 1t 4o X|H HEfA (2): et= At
Richard Florida (2003). “Cities and the Creative Class,” City & Community 2(1):3-19.
O|5H & =Y. (2018). ot= “At2|Ll o] X|H . TEN ALy, 120, 268-312.
IBM Sht=2 1M 2007. Tot=o| HE|2¥Ele O{EA =A==t S=EHLZAL
m Case Study: Tuet d+=&

Part 3: X|&7H53 ALSISAIS 9Bt HET

Week 11. Z7tet M E: 43T 7ot Hajgt =7t

Acemoglu, D., & Robinson, J. A. (2012). Why Nations Fail: The origins of power, prosperity, and
poverty. Currency. Chapters 3-5. (" =7t= Hifst=7t7; Z[HF S, AlS AL Pp.111-222).
m Case Study: B2, SEED, "zl 37t HW

Week 12. HAIR} Hle: S M Xt A2l Halsto|
Swidler, A., & Watkins, S. C. (2009). “Teach a man to fish”: the sustainability doctrine and its social
consequences. World development 37(7): 1182-1196.
Centola, Damon. 2018. “Understanding Diffusion.” “Designing Social Contexts for Behavior
Change.” How Behavior Spreads. Chapter 2 and 9. Princeton University Press.
m Case Study: 2|2 20F I HAX: 432t Aof



Week 13. A|RIALS|QF ALZ|XHE: M EZ7iSHat QIFEF0|

Putnam, R. D. (1992). Making Democracy Work: Civic Traditions in Modern Italy. Princeton
University Press. Pp.3-62 & 163-186. ("Atz|& AtE21f QIFFO|,, HFFHA},
m Case Study: O|EZz2|0F X|HXIX|Q| -dut

Week 14. SSH|t &3 7|22(7], M, HWEH oM SH ot

Rao, H., & Greve, H. R. (2018). Disasters and community resilience: Spanish flu and the formation
of retail cooperatives in Norway. Academy of Management Journal, 61(1), 5-25.

o2l E2lo|d . 2018. OIS, B4, FA4A: TAIQ 0|21} X0l MENSH” TZHAS: ZH2 AIS|E
O{EA HHELE;. =20F2]. Pp.151-226.
m Case Study: 2HQl =&, Al7t2 £

Week 15. T} EE: RFE fIgh Atzls 4l Fold

Klinenberg, E. (2018). Palaces for the people: How social infrastructure can help fight inequality,
polarization, and the decline of civic life. Crown. Chapter 4 & 5. (20|, TZA|=

oA &= HHF=7h MEE . STUX AR Pp.173-257).

Week 16. E¥ ZdAH: AIS|=H AL 0]9|d JUMP CHE)

* ok x AHA: 9-15 F FH|F 2AHE HO|X FMT| 54 O[X] ) % **




